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We always strive to be best-in-class both

in regard to products but also in regard =
to services. |

To me, quality means that | provide our customers with the best
products available. This includes both the appearance and the quality

of the products. We never compromise on quality and produce within
the promised tolerances.

Tais Rosenvinge, production engineer




®

COMPONENTS
o |
F

|
1 N A
|

| | .’1

" ‘}' |

4 |
'

-f |
.
[l

Long-time eployees and
great diversity A

We recognise the importance of
staff welfare and job satisfaction
and have many long-time employees
and great diversity.
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As an NGl employee, you will experience a work day full of interesting,
challenging and varying tasks, and you will also feel like you are part
of a family — everybody helps each other, and you learn something
new every day.

Jens Jarn Krogh, Production
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As member of EcoVadis Corporate
Social Responsibility (CSR), we ensure
that our production is sustainable
and environmentally friendly.

It makes me proud to be employed by a company that takes
responsibility for sustainable production and is thereby focusing on
the future and the next generation.

Joan Munkebak, Production
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We have 50 years of experience
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hygienic products and solutions for the food industry that can help
solve our customers’ challenges to achieve the strictest hygiene.

Having fun in the process just makes it easier.
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Tomas Hecht, R & D Department
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Collaboration

An NGI buzzword, as each of the

departments help each other and$

help across the organisational
chart if needed.
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Collaboration means that even though | am working in the operations
department, I have no problem with helpingin the packing department
it needed. We all work together and towards a common goal - being
best in class and keeping our promises to our customers.

Mads Alexander Hansen, industry operator
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Partner in hyglenlc de5|gn .

NGl is a value-adding hyglenlc -
partner with a focus on consultlng
and knowledge sharing.

We have locally based area sales managers in many countries, which
means we break down language barriers and are able to focus on the
mostimportant thing - to become a value-adding partner with a focus
on consulting, training and knowledge sharing.

Kristoffer Hansen, export manager, Sales Department



Organisational pride

Pride and joy in our work come
naturally.
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| enjoy and am proud to be employed by a professional company that
pushes itself to continue being the market leader.

Aboubacar Bobo Kone, Production
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High level of service

Professional and competent
handling of incoming orders where
service and flexibility are the key
words in the whole organisation.
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We are able to combine standard components exceeding one million
combinations, ready to be assembled at all times, and we ship

incoming orders the same day.

René Saaby, Shipping Department
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Customers fist

This is the key to our success
and why our customers keep
coming back.

We take pride in providing high-quality customer service in the form
of quick order confirmation (24H) and worldwide delivery within 1-6
days.

Martin Henckel Mortensen, Back Office
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Brand identity

We understand the market
and the needs of our customers.
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NGl is a trustworthy, certified partner that is easy to do business with.
We always deliver value-adding solutions of the highest quality
because we understand the market and the needs of our customers.

Jan Nygaard, CEO




